V.Y orklng with Farmlles Workmg thh the Med aisa gwde for:

A nonprofit and government agencies who a5k people to tel[ |
their personal story to the media. ‘This might include child welfare
agencies working to reform their systems by innovative progratms
to help families with 2 history of abuse and neglect or a terminally

-ill patient whose testimonial could help iove important public poli- -
cy. Or, it could be an average person with a personal storyto
snare on an important issue being covered by the media,

.The booklet includes advice about bri efing fatnilies before an |'r'|"te'r—
view, preparing families and individuals for an interview, what to do '
during an interview, and the benefits of getting ivolved.



Brieﬁng the F?ﬁ"l”y.

.+ Firet, explain to _the farﬁily wk}y a repor'*i:'gér‘-
ST wantgan interview. Once a family agrees to
Ch005| ng a Fa mlly S ©the interview, brief family memb@r@ SEFORE
' - theytalktoa reportet. ‘

- Chooamg, “Ehe right famlfy for bhe mterwcw .

is important, and you should consider the e - Give an overview of what, the interview wil-be

foE[owmg I R - about, as well a6 some mformatuon about the
‘ ' reporter '

Work with a family whoee backgmarsd and , . ' ;
history are famlilarto you - o Civethe family some sense of the questions

- that will be asked.
Don 1 feel that yoa rieed £ make the o{eme;on ' '

on your own, Discuss the choice with a team. . - T the fafﬂiiy the name of the repérter and

of colleagues including communications profsa- .- ghowthem copies of his or her past. stories.

gionais.or others who have had exparleﬂcg ~+ Reassure them that you wi il be present: at all- -

workmg wath tedia. - : R © times durmg the interview, and do your best
 to ensure that the interview is a poe!t;vs sxpsn—

Choose a fam fly where the parent( ) amd the
* children are comfortable articulating their . . - . _— _ R o
gtory. - S o _ Strses the fact that neither the family nor

o I S ' Coyour org&mzatlon can control what goes i into
_tﬁe fmal story. :

6?’106 for GVGWOHG

The Farmlys nghts

Make sure the mdmdual and family member@ under@tand that they do not have to do the interview. Even
after they have agreed, they 5t|¥l have rﬁghts including the right to stop the intervi ew at ahy time i they
are uncomfortabie -

The £amily can choose what aep@cts of their lives to talk about. Remind them not to tak about anybhing.-
they do not wartt othets to kaow about. You may want to help the family prepare a list of issues they want
to discuss, and share that list with the reporter.

%nd%vidual family members have the right: o declifie %0 answer any questions they fes! are too personal. The
family can aiways tell the reporter, “Tm not comfortable answering this guestion, but.| will answer your question
about..” Use role-playing to help the family practice saying “no” and learn to change the subject.

Stress that until the reporter, photographer, or cameraperson leaves the room and all of the equipment is
turned off, the interview is “on the record” and anything they say can be added to the story.

Farents and children can participate in The interview, but children should never do an interview élone. '

Sore newspapers or magazines wil allow the family to review or check their quotes. This is not possible in all
cases, but it never hurts 10 ask,



The family does not have to 3gree to use their fuil names or pkotograph@ If they do. agree 0 have a photo—

- grapher or television camera present, the family still does not have to agree to show their full faces. But if
they do not want to show their faces, the family should take precautions, such as putting away all fam Iy
photographs, obvious mirrors, plagues and trophleé that may |der;t|fy the famﬁy -

Rermind the family that the reporter may have follow-up questlonﬁ after the interview is comple‘aed And fam

Gettmg to Know
‘the Reporter

Do your homework ard find out a5’ mich as you
can about the reporter and the publication or
: broadcast outlet. Read the reporter's stories,
- and call collzagues who may have had exger ence

F workmg with hitm or her.

. Meet with the reporter firat before he/she
interviews the family to ensure that thereis a-
clear understanding about your program, and
the children and families you serve. Let the
reporter know what the family will or wi | not
talk about.

Aek the reporter what typé of story hefshe is
doing. ls it, for instance, a profilé or an investi-
gative piece? What is the story’s focus, and
what does the reporter expect to get from the
interview? While you cannot always get a list. of
specific questions in advance, you have the right
to know what kinds of facts and figures the
reporter needs, Be sure to ask if a photographer
or cémeraperson plans to come to the interview,

Ak who else will be Interviewed for the etory.-
Feei free Lo suggest other people the regorter
can contact. :

Set parameters for the interview, including the
titne and location. Interviews should rarely take
more than 30 minutes arid almost never more

than an hour, .

member@, too, can corztact the reporter later With ad&ltlonal information.

Gettmg Read _-
forYour Interwew’

 Prepare a fist of qusatlone you atici-
- pate. Develop three maiti poinits you:

want to get acrose and that you hope -

- the family wil talk about. Practice .

before the mz’:erwew _

Be pmpamd to provide baetc 5ta1:|5t|c:6- -
about your orgamzaé; on and the | isaue.

'Read the newspaper on the aay of the -

interview in case there is a relevant -
news story that you may be aaked

Co about,

Give examples of storiss that iEluetrate |

How your programs work and: how.
families strive to better their lives
and the lives of their children. -

Be prepared for questions about, high-
profile negative cases. While you do

not have to answer these quests iona,

you may want to fllustrate what works
about your program in the context of -

a high-profile case that everyone knowe. ,
about. Try not to say “No comment.” -



BeE

" that there are some risks involved whsn doing

 Parents should be asked how they feel about

Do’ and Don'ts at Your' Interyiew .

Be honest: and o;ﬁ.@n with the ré;ﬁorter - _

?ocue on your thr@e maif pomt@ thmaghout the intervi ew, but especfa“y at. the begmnm@ and 6nd
Tel positive personal stories, ' : '
Keep it simple: don't talk in Jar@on or 5[arzg or use big numb@r@

Don't speculate about what you don't know

Know you are aiwaya on the record” with a r@portar

If you are asked auestions that require a simple * yes” or “no” anawer, Use thert 25 2 5prmgboard to elaborate _
your mair pointe and to give real-lfe éxamplea _ S :

Make eye contact with the repoﬂ:er

Be careful 2] t&lk about only those thi nga you want to 566 in prmt ?leaf on the ra::éw or appear on telev sion,

Risks 8 Beﬂe‘.ﬁw

It ie extremely important to let families know 2 Positive 6o s'r:ag 6 can help build eup'g@rt for
- families and the programs that serve them.

any interview: For exatiple: A 5ucoe@51°u§ interview wxEI

Children may be teased by slas@mate@ at

‘ [f.] celebmte the. fami Iys 9trengt§15 and
school who hear about the interview.

wctorxe@ .

I reach othér famxilea in 5|mtlar eutuattorza'

having co-workers, friends, or their childrens who ay heed help.

teachers seg or hear about their problems and _ .
the services they have received. - o - ehow that famlhee are sagcr to hel;j
' ' + . themselves. :

[ help pol;cymakerﬁ re;oorter@ ar%d the
pub ic-understand How children and families
are working hard to xmprove their lives by
telling their stories
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